Virginia Slims Legends Publicity Summary 
Spring, 1997 


Overview 


The publicity approach developed for 1997 was similar to the successful 
campaigns implemented in 1995 and 1996. The three primary elements of 
the program (weekend of tennis. Grassroots Challenge and the National 
AIDS Fund) were presented as feature pitches to both sports and lifestyle 
media outlets. A combination of player media days, advance telephone 
interviews, localized press releases and visits to NAF organizations resulted in 
over 93 million print media impressions for the spring markets. 

Total print media impressions for the 1997 spring events comprises 
approximately 25% of last year's results. 


Print Media Impressions: 

1996-Total 

Circulation 132X161,951 

Readership 367/130X71 

# of Stories 886 


1997 - To Date 

37463,647 

93669,119 

340 


The comparative decline can be attributed to several factors. As a new 
market, the Pittsburgh media required orientation to the program. Feature 
stories tend to develop uponjeturn to a market. 1997 marked the third 
consecutive year in Tampa. (Virginia Slims has had limited recognition in USA 
Today and the Associated Press whereby these publications are reporting 
on the events without sponsor recognition^ 

The pending placements scheduled for the Fall, along with Chris Evert and 
Martina Navratilova's national media days, will significantly increase these 
figures. 


TAMPA 

The Tampa event generated 135 stories with over 42 million print media 
impressions in 1997. The 40% decrease over 1996 figures can be. attributed to 
the declining coverage of the Grassroots Challenge and National AIDS 
Fund visits. Also in 1996, coverage included USA Today, These components 
signifcantly added to the 1996 figures. 

The Tampa event also received criticism with an eight person protest on 
Sunday. The Sf. Petersburg Times ran a negative letter to the editor and a 
weekly newspaper covered the demonstration. 

Print Impressions 1996 1997 

Circulation 28629X06 17,117X90 

Readership 71,572,516 42,794,725 

# of Stories 165 135 


Source: https://www.industrydocuments.ucsf.edu/docs/yrkn0004 


2071664849 




C HICAGO 


The Virginia Slims Legends Tour returned to Chicago for the second 
consecutive year. Publicity efforts were focused on the return of Chris Evert 
and Tracy Austin - their first appearance in the market. Print media 
placements to date, are flat in relation to 1996 figures. Coverage was 
increased significantly in the lifestyle sections of the major dailies. The 
Chicago Tribune (WomaNews), Ch/cago Sun-Times (Food & Commentary 
sections) and the Daily Southtown (Food) ran in-depth features on the 
Virginia Slims players. Additionally, the Chicago Tribune, a publication that 
did not cover the event in 1996, assigned a sports reporter and 
photographer to cover this year's tournament. 

Print Impressions 1996 1997 * 

Circulation 8,867,463 8,998,689 

Readership 22,168/633 22/196,723 

# of Stories 136 141 

* Approximately 90% of the clips obtained 


PITTSBURGH 

The Virginia Slims Legends Tour made its first appearance in Pittsburgh. The 
event was wel! received by the sports media and generated 11 million print 
media impressions. The Pittsburgh Post Gazette and Tribune Review 
participated in advance media opportunities and covered both days of 
the tournament. Lifestyle placements were limited because feature pitches 
were passed to the sports desk. This occurrence is similar to previous first 
year experiences in other markets. In most cases, the lifestyle editors begin 
to respond in year two because the program begins to build equity and talk 
value, 

The Pittsburgh event also received criticism with an eight person protest on 
Saturday and a three person protest on Sunday. The local CBS and NBC 
affiliates covered Saturday's demonstration, but elected not to air the 
piece. 


Print Impressions 

1996 

1997* 

Circulation 

N/A 

4429,959 

Readership 

N/A 

11074,898 

# of Stories 

N/A 

34 


* Approximately 70% of the clips obtained 


Source: https://www.industrydocuments.ucsf.edu/docs/yrkn0004 
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NATIONAL 


National coverage to date represent an additional two stories over ail 
placements generated in 1996. The stories reported under this category are 
not event specific, but identify Virginia Slims as the four sponsor. 

Challenges in the spring have included a missed opportunity in McCall s 
magazin e and limited mentions in USA Today and Associated Press articles. 
Pending placements for summer and fall include Veggie Life, Robb Report 
and Tennis magazines. In addition, a syndicated profile on Martina 
Navratilova is scheduled to be released to the Tribune Media Services. 


Print Impressions 1996 

Circulation 16,295,961 

Readership 40,739,902 

# of Stories 23 


1997 

5474,251 

13,685,628 

25 




Source: https://www.industrydocuments.ucsf.edu/docs/yrkn0004 
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